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30 Seconds On Who I Am?

DATA SERVICES
Data Maintenance and 

Improvement, Hygiene, Append, 
Data Hosting, Landing Page 

Development

NEW CUSTOMER
ACQUISITION 
PROGRAMS

Acquisition Email Programs, 
CRM Retargeting, Data 

Aggregation and Content 
Syndication

1. Help you acquire new customers and grow your database 

2. Data Improvement and Hygiene

3. Provide Best Practice Email Consultation, Email Competitive 
Intelligence and Audit Tools

EMAIL MARKETING 
CONSULTATION

Competitive Intelligence, ESP 
Auditing, Campaign Review 
and Best Practice Support
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 Worldata executes over 40,000 Email, Online and Direct Marketing 
Campaigns on Behalf of Clients Each Year. 

 We are the largest buyer of permission email media in North America.

 Our research division, Worldata Research, provides free industry 
metrics based on these programs.  Our email research is based on over 

6 billion transmitted messages annually.

RESEARCH INFORMATION
JAY who?

 President & CEO – Worldata
 Board of Directors – DMA

 Founded DMA’s Original Email Council in 1998 – Over 1000 Members
 Crain’s Top 100 Industry Professionals (10 Years in a row)
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 President & CEO – Worldata
 Board of Directors – DMA

 Founded DMA’s Original Email Council in 1998 – Over 1000 Members
 Crain’s Top 100 Industry Professionals (10 Years in a row)

Special Metrics:  Worldata Research ran key metrics 
from LAST 30 DAYS.

Our metrics are based on a review of over 200 Million 
Emails from the last 30 days within the United States.

Please use this information as ‘Directional’.  During 
normal times we rely on longer periods to establish 

key metrics.



It Finally Happened…
EMAIL IS COOL!

Source: Worldata Research



KEY EMAIL METRICS FROM: 
UPDATED:  LAST 30 Days

• Inbox Activity: UP 22%  VS. January 
• B2B Open Rates: UP 16%  VS. January
• B2C Open Rates: UP 25%  VS. January 
• Email Newsletter Open Rates: UP 19%  VS. January
• Email Sign-Ups: Open Rates: UP 40%  VS. January

What does this mean?
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What does this mean?
This is the time to test everything!  

Try as many new ideas as possible.  
These metrics may disappear in 30 days…
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Has your life changed in 
the last 6 months?  

Your Email Performance 
Has Also...



JayS@CorpWD.com Source: Worldata Research



JayS@CorpWD.com Source: Worldata Research



JayS@CorpWD.com Source: Worldata Research

DAY Of The Week is 
a BIG Variable…

But What ‘Small’ 
Things Should I 
Test Right Now?
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SUBJECT LINE WORDS THAT INCREASE OPEN RATES
LAST 30 DAYS
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FACT: Emails With Offers 
That Expire Have a 67% 
Higher Overall Response Rate 
for BtoC and 51% for BtoB. 
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SUBJECT LINE WORDS THAT INCREASE OPEN RATES
LAST 30 DAYS

THESE WORDS ARE DIRECTLY 
RELATED TO PANDEMIC



Subject Line:

Source: Worldata Research



What 
STANDS 

OUT To You?
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STANDS 
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LAST 30 DAYS:
9% of Subject Lines Have LESS 

Than 20 Characters… 

Subject Lines With LESS Than 20 
Characters Have OPEN RATE 

INCREASE:
B2B = 27%
B2C = 29%
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LAST 30 DAYS:
7% of Subject Lines Have MORE

Than 65 Characters…

Subject Lines With MORE Than 65 
Characters Have OPEN RATE 

INCREASE:
B2B = 15%
B2C = 19%



JayS@CorpWD.com Source: Worldata Research

Be Nice and 
Increase Your 

Response Rate!
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IMPORTANT WITH HIGH 
UNEMPLOYMENT:

‘Opening Up’ Business Landing 
Pages to Consumer Domains 

Will Increase Registrations by 
22% 
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It’s the right thing to do…And 
you will grow your database 

with ‘life long’ data.
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BtoB vs. BtoC
During 

Pandemic
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B2B:  No SUGAR-COATING Situation

B2B is driving big response by 
discussing the topic directly

B2B:  No SUGAR-COATING Situation

B2B is driving big response by 
discussing the topic directly



B2C:  Recognizes the pandemic 
but in subtle ways. 

B2C is driving big response by 
discussing the topic indirectly

Source: Worldata Research



BtoB vs. BtoC
BOTH B2B and B2C Are Generating Increased 
Performance By Discussing Current Situation:

Email Subject Lines that ‘Acknowledge 
Situation’ Have Increased Open Rate:

B2C: UP 48%
B2B: UP 34%

Source: Worldata Research
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Annoying
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In major email clients (Example: 
GMAIL) – if you don’t set a link on 
an image it will be set as default as 

‘download image’.

When Primary Images Are Set 
for Download Default Overall 
Click-Through Rates drop by 

22%
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We talked about the ‘good’ words…
These are the ‘bad’ words!

Meeting – Negative 11%
Chat – Negative 12%

Quick – Negative 10%
Learn – Negative 8%

Urgent – Positive 38% But… 
Training – Negative 8%

Remember – Negative 7%
Might – Negative 11%

Featured – Negative 6% 



JayS@CorpWD.com Source: Worldata Research

Exaggeration 
is Soooooooo 

Cool
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Emails that 
‘exaggerate’ spelling in 

subject line have an 
increased open rate of:

BtoC: 18%
BtoB: 14%
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NEW TREND: 
Condensed 

Email Schedule
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Before March 2020:

BtoC Average: 
3x Touch over 2 Weeks 

BtoB Average: 
2x Touch over 2 Weeks

Offer Related Email Message Schedule:
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NOW:

BtoC Average: 
4x Touch over 2 Weeks 

BtoB Average: 
3x Touch over 2 Weeks

Offer Related Email Message Schedule:
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TOMS:  1 Offer – 6 Days – 9 Emails
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9 Emails in 6 Days…
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ON24:  1 Offer – 3 Days – 3 Emails
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NOW:

BtoC – Same Offer – 2 Week Period: 
4x vs 2x Touch = 64%   Response Rate 

BtoC – Same Offer – 2 Week Period: 
4x vs 2x Touch = 47%   Response Rate

Offer Related Email Message Schedule:
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Last 30 Days - 2 Days IN A ROW: 
2x Touch For Offer:

Email Offers Sent Two Days in Row 
(vs. Over Four Days) has a 

28% Higher Response Rate B2C 
24% Higher Response Rate B2B

This is Huge.  Allows For More Offers To Get 
Out and More Leads/Products Sold.
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“New” in Subject Line is Surging!  
Last Week Was a Long Time Ago…

BtoC – Open Rate Boost 22%
BtoB – Open Rate Boost 17%
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Quick Tips
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Is the LOGO in your email going 
to your homepage?

BtoC = 27% of ALL Clicks are on LOGO
BtoB = 31% of ALL Clicks are on LOGO
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Emails that have all primary links 
going to ‘offer’ page have 57% 
higher overall conversion rate.  
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Quarantining is 
Boooring…
Your Emails 

Don’t Have to Be
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LAST 30 DAYS:
When Animated GIFs are Used 

Within an Email Message 
Click-Through Rates Increase by:

31% (Consumer) 
27% (Business)
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LAST 30 DAYS BtoC Top Email Offers

• Free Shipping
• Online Only
• Pickup/No Contact Pickup
• Gift With Purchase
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• Virtual Event
• Webinar
• Free Trial
• Whitepaper/Industry Report

LAST 30 DAYS BtoB Top Email Offers
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Brands Using Emoji’s in 
Their Subject Lines Have 
Increased Open Rates: 

Last 30 Days
BtoC = 17%
BtoB = 14%
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92% of All Emails Received 
(BtoB and BtoC) Can View 

Emoji’s/Symbols

Don’t Tune This Out Because It 
Sounds Silly.
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https://unicode-table.com/en/

https://emojitranslate.com/

https://unicode.org/emoji/charts/full-emoji-list.html

https://emojipedia.org/

All Emoji Info You Need…

Most Used in Subject Lines:
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PAST 5 DAYS:  Fastest Growing 
‘Word’ is FUN
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Email Marketing 
Calendar:  
Best and Worst Days to Send
B2B and B2C Versions 
[UPDATED DUE TO 
SITUATION]

For Calendar: 
JayS@CorpWD.com

@Worldata

NEW: IF YOU WANT UPDATED 2020 CALENDAR 
PLEASE EMAIL ME   

mailto:JayS@CorpWD.com
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Over 7 million Subject Lines Checked  And It’s FREE!
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Thank You!
Stay Safe!

For Slides and Calendar: JayS@CorpWD.com

mailto:JayS@CorpWD.com
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