45 DAYS LATER:
EMAIL MARKETING TIPS
YOU NEED TO KNOW

JAY SCHWEDELSON
PRESIDENT & CEO
WORLDATA

JayS@CorpWD.com



30 Seconds On Who | Am?

- 0
-’
— N
NEW CUSTOMER DATA SERVICES EMAIL MARKETING
ACQUISITION - CONSULTATION
PROGRAMS Data Maintenance and B _
A : Improvement, Hygiene, Append, Competitive Intelligence, ESP
Acquisition Email Programs, Data Hosting, Landing Page Auditing, Campaign Review
CRM Re_targetlng, Data Development and Best Practice Support
Aggregation and Content
Syndication

1. Help you acquire new customers and grow your database
2. Data Improvement and Hygiene

3. Provide Best Practice Email Consultation, Email Competitive
Intelligence and Audit Tools

M www.Worldata.com | JayS@CorpWD.com | (800) 331-8102



RESEARCH INFORMATION
/ JAY who? \

» President & CEO — Worldata
» Board of Directors — DMA
» Founded DMA’s Original Email Council in 1998 — Over 1000 Members
» Crain’s Top 100 Industry Professionals (10 Years in a row)

g /

» Worldata executes over 40,000 Email, Online and Direct Marketing
Campaigns on Behalf of Clients Each Year.

» We are the largest buyer of permission email media in North America.

» Our research division, Worldata Research, provides free industry
metrics based on these programs. Our email research is based on over
6 billion transmitted messages annually.

M www.Worldata.com | JayS@CorpWD.com | (800) 331-8102



RESEARCH INFORMATION

/\

Special Metric: Worldata Research ran key metrics
from April 1st- April 30th.

Our metrics are based on areview of over 200 Million
Emails from the last 30 days within the United States.

Please use this information as ‘Directional’. During
normal times we rely on longer periods to establish key

metrics.

metrics based on these programs. Our email research is based on over
6 billion transmitted messages annually.

M www.Worldata.com | JayS@CorpWD.com | (800) 331-8102



Caring and Compassionate (and super long emails)

2 Weeks Ago:
I’'m so bored I'll read anything...

You BETTER have something
GOOD to show me...

JayS@CorpWD.com W=rldat a.



Daily Minutes Spent Emailing

BtoC BtoB
164 1?7 224 :
200 / 250 188
125 |
150 200
150
100
100
50
50

February March April February

*Through April 28th “Through April 28th
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Daily Minutes Spent Emailing

BtoC

164
200 /

125
150 :
100

50

ADOBE Email Study is even higher!
Minutes Checking Email Per Day:
BtoC - 209

February

*Through April 28th

BtoB - 256

JayS@CorpWD.com W=rldat a.



Daily Minutes Spent Emailing

" BtoC: INCREASED by
L 40%
‘l BtoB: INCREASED by

50

28%
: (o]
eprua wiarcn gl

*Through April 28th “Through April 28th

JayS@CorpWD.com W=rldat a.



THESE ARE FROM MARKETO
THEY DO EMAIL FOR A LIVING!

Thursday April 15th

Tuesday April 13th Wednesday April 14th

Join Us, Ron] How Your Brand Story Can Set You Apart » imoxx & [2 5 _ P . _
[ ] o B [Report for Ron] What's Really at the End of a Customer 5 &2 [eBook for Ron] The 5 Key Principles of Engagement Marketing & ©&
. Inb
Team Marketo <marketoteam@marketo.com> Unsubscribe Mon, Apr13,1:08PM Yy 4 Experience? D lnboxx > Inbox x
tome ~
Team Marketo <markstoteam@marketo.com= Unsubscribe Tue, Apr14,1:03PM Yy 4 Team Marketo <marketoteam@marketo. com= Unsubscribe Wed, Apr15,1207PM  ¥% ¥
11) Marketo® View s s wespoge fome ~ fome =
An Adobe Company
11) Marketo™ Viow a5 2 webpage
An Adobe Company Hi RDH‘

WEBINAR
Storytelling in a Chaotic World: Hi Ron,
How Your Brand Story Can Set You Apart

In the 2020s, business moves FAST. And while that speed means more

APril 14th, 10am PT | 1pm ET opportunities, it also can mean more headaches for B2B marketers in
navigating a break-neck pace.

Your customers are your most important business asset, and staying customer-
centric should be your too priority when it comes to your marketing strategy. So,
what does that look like?

We'd like to introduce you to “engagement marketing "

Download our eBook to learn the 5 key principles of engagement marketing, and find out
how tfo really connect with your customers at every stage of their buyer journey

Download Now

All the best,

Download our report to learn about how customers experiences are shaping
Hi Ron, buyer behavior, why brand purpose matters, and how to ensure your own brand

experiences are nothing short of transformative
Are you looking for a way to share your brand story during these unusual

times?
Download Now

Join Ann Handley, Chief Content Officer at MarketingProfs, for her webinar,
Storytelling in a Chaotic World: How Your Brand Story Can Set You Apart,
on Tuesday, April 14th at 10am PT | 1pm ET.

All the best,

Team Marketo
Marketo, an Adobe company

Team Marketo
Marketo, an Adobe company

You'll learn

JayS@CorpWD.com W=rldat a.



Forget What
You Know

JayS@CorpWD.com W=rldat a.



EMAIL OPEN RATE BY HOUR
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7
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% EMAIL OPEN RATE BY HOUR

[Consumer]
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RECEIVED: April 15t 4:27 PM
Fun starts at home.

Turn stulf around the house into Tun projects with the kds View il as o webpage

& mylowes >

BATHROOM CLEARANCE DAILY DEAL APPLIANCES

Fun starts
at home.

Turn stuff around the
house into fun projects
with the kids.

Stress
EES

JayS@CorpWD.com

RECEIVED: MARCH 29* 8:34 PM

Take advantage of our expert tips and tncks for your next project ey = 7% » webpage
ck

RECEIVED: APRIL 15t 7:03 PM

Need Help With Your Next Project, We Got You Covered! |

This Week's Picks: Gyakusou & more | ¢ gy | & repyal | = Fomard |

Nike <nike@official.nike.com> Wed 4/1/2020 7:03 P
To JayS

Free Shipping

Get free shipping as a Nike Member. Learn More

W=rldata.



RECEIVED: MARCH 315t 4:33 PM RECEIVED: APRIL 1%t 6:09 PM

Adobe Announces Offerings to Help Small & Mid-Sized Stories of Resilience: Small business advice from Mark Cuban
'CCIFI"I panfES ' —

Stories of Resilience:
A Conversation with Mark Cuban

11) Marketo

Matters of Marketing Newsletter

Keeping you up-to-date on the latest industry news

Adobe Announces Offerings to Help Small & Mid-Sized Companies E 5 Q o

April 8, 2020 Online 9:00 a.m. PDT

Amid the coronavirus outbreak and growing contalnment efforts, small and mid-sized
businesses are reeling from.,, ' -

Today's uncertain landscape leaves businesses — particularly small
This email was sent to you because you reguested information fram Marketo or a partner. Your data will be processed y P g b4

according to our Privacy Natice, available hare. If you wesh to unsubscribe or update your emad subscription, please
visit our emall preference center hare,

and midsize ones - looking for tools, advice, and inspiration.

You may know Mark Cuban as the Dallas Mavericks owner or
Shark Tank judge, but the famed entrepreneur and investor has

JayS@CorpWD.com W=rldat a.



At first the days were all
blending together...

But now it's hard to keep
up with all the changes.

JayS@CorpWD.com W=rldat a.



I'm Going On Record: THIS IS BAD!

But this is showing up in the data...

This Past Sunday This Past Monday

9

JayS@CorpWD.com W=rldat.a.



This will change but for
NOW this specific DAY is
SUPER IMPORTANT!

JayS@CorpWD.com W=rldat a.



BtoC: Open Rate Average by Day

30%

25% |
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BtoB: Open Rate Average by Day

/ LAST 30 Days
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Standlng Out In The Inbox Requlres Serlous




Words Matter...

Come check out
our stool

W=rldata.
JayS@CorpWD.com



Your Subject Line is
More Important
Today Than Ever!

ayS@CorpWD.com W=rldata ‘



If we didn’t have a pandemic going on the chart
below would be useful...

January 2020

Subject Line Words That Increase Open Rates

JayS@CorpWD.com W=rldat a.



URGENCY vs. Subtie Urgency

JayS@CorpWD.com t t t t W=rldata.



URGENCY vs. Subtie Urgency

Usually URGENCY is

the #1 Thing You
ii Should Do...
lllllllllllliﬁ

‘0

/\0 X <</+Q '8\% \&® Q\° <<0‘ \\\

JayS@CorpWD.com t t t t W=rldat a.



URGENCY vs. Subtie Urgency

JayS@CorpWD.com

Urgent
Hurry
Critical
Serious
Alert
Rush

Don’t Wait

Don’t Miss Out
Times Running Out
Limited Supply
Now’s The Time
Right Now

W=rldata.



URGENCY vs. Subtie Urgency

Urgent
Hurry
Critical
Serious
Alert
Rush

 Don’t Wait

Don’t Miss Out
Times Running Out
Limited Supply
Now’s The Time
Right Now

‘Subtle Urgency’ in Subject Line (vs. No Urgency)

JayS@CorpWD.com

Increases Open Rate:
BtoB: 28%
BtoC: 32%

W=rldata.



Nope Wrong

N N

HURRY - 30% Off Ends Today! © o x 5 2 Alert: Free Shipping on ANY Order Ends Today! Getitin4 Days & &
or LESS! © (inbox x

M&M'S <mms@us.mms.com> Unsubscribe Tue, Apr 28, 11:52 AM (2 days ago) {r LN
tome ~ : s
Oriental Trading Company <orientaltrading@email oriental-trading.com> Unsu.. Thu,Apr2, 1:06 AM Yy
tome ~
Mother's Day is May 10th
view online
- ‘al T - Shop Now »
30% OFF SITEWIDE with code FAMILYFRIENDS ““e“ rau'
. " LOWEST PRICE
Nobody Delivers More Fun for Less! : 0 » LGUAﬁAN’TEE!
meme
CHOCOLATE OCCASIONS APPAREL & ACCESSORIES HOME Party Holidays Toys Crafts Teaching Wedding Religious Easter Sale

« Final Day -

sunny Blitz -

SUPER SALE

Free Shipping

JayS@CorpWD.com W=rldat.a.



SURGING WORDS IN SUBJECT LINE
April 15t - APRIL 30th

B2C:

Open Rate Increase When Using

Now - UP 24%

% OFF — UP 31%
Delivery - UP 24%
Shipping - UP 14%

Mom - UP 31%

WFH - UP 24%

Open - UP 18%

You/Your - UP 27%

Just For - UP 22%

‘Free’ is bigger than ever

JayS@CorpWD.com

s UP -42%

B2B:

Open Rate Increase When Using:

Virtual - UP 20%

New - UP 22%

Home - UP 18%
Remotely - UP 15%
Now - UP 17%

WFH - UP 28%

Tips - UP 22%
You/Your - UP 22%
Jobs/Career - UP 27%

‘Free’ is bigger than ever: UP - 37%

W=rldata.



10:52 4 ull ¥ @.) 10:499

< 8 o &8 - $

Home is Where the Savings
A hop Costco.com for
Fughiture, Office Desks & |

re! inbox —
Costco Wholesale 10:44 AM &y ees
& tome v WEBINAR BEST

PRACTICES SERIES

How to Bring Physical Events

View this email with images.

Cosrco

into the Digital Worl|

Home Office Essentials

WORK HAPPY FROM HOW :

ur audient

We’re exte 1ding
40% off r:mote work
furnitur: + supplies.

777 Terrace Ave,
Read the letter from our Latest N

CEO to learn why.

Dear Poppin Family,

As teams across the world make the transition to remote work,
| understand firsthand the struggles we're all facing—and the

JaySi__

Your event strategy isn't over...

ON24 viaDemand... 10:37AM ¢ ..,

all T (@

| Announcing: Virtual Conference and Agenda Updates | PRB——

10:50 4

S < ® T 38 -

‘ speechwriting

TN \1 & Public Affairs Work-from-home styles |

Friends & Fa Sale inbox

. Wlegan PR Daily

g

Ideas, Inspiration, Guidance ToMS 918 My PE
For These Unprecedented Times o S
March 25-26, 2020
25% off slippers, Clasgifs and more | Free Shipping $59+ & Free

5F.......|......n.l.._. £ Muakalle AfEalee Vlekoual
turns | Unsubscribe

How to Succeed at Selling Remotely - A Free Educational Event

Bored? Here's 40% Off! TOMS

PIQUA ARE
CHAMBER ¢
COMMERC

bebe

PEUITS

/ s <A OTTOMS
AY IN 4 BASY PAYMENTS WITH I(Iarnd-

Free Educational Eve|
How to Succeed At Selling |
In This Current Time of |

Subscrive | View in browser | Unsubscrde

ow forced to sell remotely. Are yo

0r a special webinar being offered by Le!
the keynote speaker at the 2018 Southen
annual meeting

Job Flash-
Bl N

You'll learn how to:
* Create 3 successful mind
ach In light of the
* Avoid common rem

48 HOUR

This event is free to attend but space is lim

being offered every day next week from

Reqgister In advance here

hitpsif/zoom.us/meeting/ rarfy uridty
and if the e you want |s full please p:

All attendees will recelve an offer to
on leveraging Linkedin and 12-mon

Get this from a friend? Sign up now to receive the AOCD Job Flash™!
Subscribe

4 NEW DERMATOLOGY JOBS

FT Dermatologist Needed -
Annapolis, MD

at

Sign up for free access to Sandler's E-L

ENJOY Connect wi

40% OFF o

SITEWIDE

an

e-up right about now. And
ough our screens to give

use code: SPRINGFLASH

W=rldata.



SURGING WORDS IN SUBJECT LINE:
April 15t - APRIL 30th

B2C: B2B:
Open Rate Increase When Using: Open Rate Increase When Using:
Now - UP 249, Viiwkeacmd EEIED ANO/

% ofr -up 312 YOU all have “free’ things to give.

Pevery-UP 2 Content, Advice, Lists, Access,
ipping - UP 1

[ ] [ ]
Mom - UP 31% Shlpplng, EtC...
WFH - UP 24% WFH - UP 28%
Open - UP 18% Tips - UP 22%
You/Your — UP 27% You/Your - UP 22%
Just For - UP 22% Jobs/Career - UP 27%
‘Free’ is bigger than ever: UP - 429% ‘Free’ is bigger than ever: UP - 37%

JayS@CorpWD.com UJ=rldat.a.



It's All About TODAY

Seth Godin

Cameo

Best Buy Deal of th.
Search Engine Journ.
AllPosters.com

Kate at Charitybuzz
Design Within Reach
Justice

Amazon.com

MediaPost's OMMA Aw.

Search Engine Journ.
Wish

M&M's

Best Buy Deal of th.
HGBags

DICK'S Sporting Goo.
Best Buy

Mytheresa Daily Fas.

Inbox

Inbox

Inbox

Inbox

Inbox

Inbox

Inbox

Inbox

Inbox

Inbox

Inbox

Inbox

Inbox

Inbox

Inbox

Inbox

Inbox

Inbox

Seth's Blog : Today's special - * Today's special - https://feeds.feedblitz.com/~/622793140/0/sethsblog/posts~Todays-special/ | just noticed

{2 starts today: our Mother's Day deal! - cameo &zwnj; &zwnj; &wnj; &zwn]; &wnj; &zwnj; &wnj; &zwnj];

Today only: Big savings on small appliances, with free delivery or Curbside Pickup. - View as a Web page: https://view.emailinfo2 bestbuy.com/?qs=

SEJ Today: Google Meet Is Free For All Users - on SEJ Today? Tell Us! (https://annaatsej.typeform.com/to/mPKoGK) Created by Vahan Petrosyan (https://www.linkedin
Today Only! Save 40% on Canvas and Posters - Refresh your home with art. SUBJECTS POSTERS

Charitybuzz Today: Billy Joel, Wimbledon, Bon Jovi, Roland-Garros - Tim McGraw, Qatar Prix de I'Arc de Triomphe + more No imaaes? Click here hitos://charitvbuzz
Ends today: 15% off dining area upgrades + more! - Ends today: 15% off dining area upgrades + moreFinal

Deals on her fave swimwear & extras are ending today! - 515 swimsuits, 510 swim separates & towels, 55

You can still download 2 free audiobooks today - == -
Enter the 2020 OMMA Awards Today! - The 2020 OMMA Awards Are Now Open For Entries The OMMA Aw
SEJ Today: Google's Search Quality Raters Guidelines: A Guide for SEO Beginners - on SEJ Today? Tell Us Bto B ® 3 1 0/
If you can wait 15 days for delivery... Get 60-90% discounts on Lingerie today & - on Lingerie today &) v ® o
HURRY - 30% Off Ends Today! - You have received the alternative text version of an HTML message. Pleast
Today only: Save 20% on an ASUS gaming monitor, with free delivery or Curbside Pickup. - View as a Web
$100 FREE Gift Card W/ Any Purchase Today! - Gift Card today! Limit 2. So many items ready to ship! ALL Givenchy bags and Givenchy/Valentino Shoes have had "pre
Today Only! $10 Off Sports Gear & Equipment Orders - Click here to view your DICK'S Sporting Goods email: hittps://e.dickssportinggoods.com/H/2/

Big screen TVs starting at $229.99. Try curbside pickup today. - View as a Web page: https://view.emailinfo2.bestbuy.com/?qs=

Up to 30% off 80 styles in today's Daily Candy drop - Salvatore Ferragamo, ETRO, MSGM and more... Refresh your edit with 80 designs at up to 30% off for

BtoC: 34%

5:50 AM

Apr 29

Apr 29

Apr 29

Apr 29

Apr 29

TODAY increases
Open Rate:

Apr 28

Apr 28

Apr 28

Apr 28

JayS@CorpWD.com

W=rldata.



Who Cares...

JayS@CorpWD.com W=rldat a.



LAST 30 Days

JayS@CorpWD.com

3.0%

2.5%

2.0

1.5%

1.0%

0.5%

0.0%

BtoC: Click-Through Rate (CTR)

BY NUMBER OF WORDS IN EMAIL
[INON-NEWSLETTER]

Less Than 150 150-300

M Click Rate (Last 30 Days)

300-500

M Click Rate (January)

|!!::::;y!|| “\ “\ “\ ||||||

500+

W=rldata.



BtoB: Click-Through Rate (CTR)

BY NUMBER OF WORDS IN EMAIL
[INON-NEWSLETTER]

3.0%
2.5%
2.0

1.5%

LAST 30 Days
1.0%
January

0.5%
0.0%

Less Than 150 150-300 300-500 500+

M Click Rate (Last 30 Days)  m Click Rate (January)

JayS@CorpWD.com W=rldat a.



Booooring

To viww tha emanl as & webs pege. clich s

(0) Meh.’WCltel’ marketing@me twater.com

<O Meitwoter

shop betterhood locations

O SuLs STV becn e TR

The Ultimate | _ i . RSAGALS

Guide to PR
in 2020

itices, and tools 19% OFF EVERYTHING
Ends Tonight

iy hats and can support n

Your rights and responsibilities as an

ds of discrete tasks that ’P/‘-
employer during COVID-19.

20 LI : o
fday to-day. the bulk of th g w 4-—’.“-'9 - :{/
ncer marketing, executi
eations, media outreach,

At Essentia, our products focus an prevention ond
empowvering self recovery. While howng o discussion ot
Hippocrates Healkth Instinae this week, one of the

comments mode was thot one of the key 7e0sons that they

gch ol the areas of respol
Bms can create result.or

have equipped every roam with Fssentia martresses is that

we crecte the aprimoal sieep environment fike po other

model in your planning

you should be tracking
portance ol PR Lo your bo
fhe modern organization

product, and sieep represents 40% of your immune

effectiveness, it is logical to come 1o the conclusion that

cach hour of skeep an an Essentio matiress wil be more
affectioe to hutiding your immune system.

- Jack Dell'Accio Founder & CEO

- How doec the naw peld FMLA and amergancy b
(Familles Firct) — and o bl amp
- Cansmpicyssc

R 020 o learn
Imaster PR in the digital

= How do we handie =0 o or
Aleanlity pos /019 ratum 10 wark?

= Canws requirs smpicyssc te ciay hama If they apnsar ciak - a0
whiat shou oihar emplayeas?

= Wihai catety mescurse doat GEHA raquirs

THE PERFECT MOTHER'S DAY GIFT

TO OUR SUPERMOMS Send some love to

our SUPERMOMS
with an Essentia
Gift Card

e P 1 ?
= Hwa have to slos iempcrarily, de

smaloyesc (and offer Inc: L
= How doc the tax oredit Ic

Fangemle Respanse & Recovery nasl

Order Now!

Available for all Medical
Professionals, Teachers,

Military, Law Enforcement,
Firefighters & their spouses!
Please request the service discount via
chat on myessentia.com to receive
your coupon code

GOOD!

ll' Marketo" Visw 35 3 webpage

&n Adobe Company

TOMS

WEBINAR
Storytelling in a Chaotic World:

How Your Brand Story Can Set You Apart
April 14th, 10am PT | 1pm ET

LAST DAY!

25% off

full-price styles iro
Use code: SAVE25

Are you looking for a way to share your brand story during these unusual
times?

Join Ann Handley, Chief Content Officer at MarketingProfs, for her webinar,

nch’s on Tuesday, April 14th at 10am PT | 1pm ET.
SPORTING COODS

You'll learn:

Free Shipping*® + How the notion of brand storytelling has shifted
Onee Oty Euckisors oy Deiath » 7 non-negotiable things your storytelling MUST do
» The best tactics for connecting with customers right now

Register Now

Hope to see you there!
Team Marketo
Marketo, an Adobe company

+1.650.376.2300

F5. - If you can't make the live webinar, be sure fo register anyway and we'll
send you the recording and slides afterward!

Select Nike, adidas, Under Armour, Champion




What Can We Learn From Joe
Exotic's Hair?

SHORT

LONG

JayS@CorpWD.com W=rldat.a.



LAST 30 DAYS:
9% of Subject Lines Have LESS Than 20
Characters...

Subject Lines With LESS Than 20
Characters Have OPEN RATE INCREASE:
B2B = 22%

B2C = 25%

JayS@CorpWD.com UJ=rldat.a.




LAST 30 DAYS:
7% of Subject Lines Have MORE Than 65
Characters...

Apple News Inbox  U.S. coronavirus cases top 1 million, a look at Sweden's controversial strategy, and more from Apple News - Good morning from Apple News. Here's everything you need to kn... Apr 29

Apple News Inbox Experts weigh in on new White House testing plans, what could be different when we travel again, and more from Apple News - Good morning from Apple News. Here's everyt... Apr 28

Apple News Inbox New evidence about the virus's spread, everything you need to stay entertained at home, and more from Apple News - Good morning from Apple News. Here's everything you ..

Subject Lines With MORE Than 65

Characters Have OPEN RATE INCREASE:
B2B = 14%
JayS@CorpWD.com Bzc = 17%

W=rldata.



Uh Oh...You Have 2
Problems You Didn’t
Know About —



JayS@CorpWD.com

DON'T GET NERVOUS:
Unsubscribe Rates Are Going
UP RIGHT NOW:

B2B Unsub Rates Up: 8%
B2C Unsub Rates Up: 11%

This has NOTHING to do with how much you are
sending right now. People are bored, trying to be
productive so they are ‘cleaning house’.

W=rldata.



DON'T GET NERVOUS:
MANAGE

EXPECTATIONS
INTERNALLY

This has NOTHING to do with how much you are
sending right now. People are bored, trying to be
productive so they are ‘cleaning house’.

JayS@CorpWD.com W=rldat a.



Your Emails Are Bouncing
Because of ‘Situation’

* The address never existed - Not current issue

* Sender is blocked - Not current issue

 Undeliverable Email - CURRENT PROBLEM (unemployment)

e Mailbox Full - CURRENT PROBLEM (unemployment/temp not working)

* Vacation/Auto-Reply - CURRENT PROBLEM (unemployment/temp not working)

]&YS@COIPWD.COITI. w%fldOtO



Your Emails Are Bouncing
Because of ‘Situation’

* The addres: | ast 2 Weeks:
e Senderis bl

. undeliverst BLOB Bounces Up: 17%
+ MailboxFul BtoC Bounces Up: 11%

¢ V&C&tiOI‘I/AUID-KEpIy - CURRKENI1 FRUDLEIVI (unemployment/temp not working)

JayS@CorpWD.com W=rldat a.



Your Emails Are Bouncing
Because of ‘Situation’

- Theaddrest: \\/hat Does This Mean?

e Sender is bl

. Undeliveral What Should | do?

e Mailbox Full - CURRENT PROBLEM (unemployment/temp not working)
* Vacation/Auto-Reply - CURRENT PROBLEM (unemployment/temp not working)

JayS@CorpWD.com W=rldat a.



CHECK YOUR BOUNCES and
Talk to your ESP:

Auto-Reply’s are NOT
bounces!
Lots of False Positives right
now..



NOW is the time
to GROW your
database...



Media Cost:
Email Acquisition Data Cost DOWN 25%

Best time to acquire new prospects in
years...

JayS@CorpWD.com W=rldat a.



FanDuel now offers contests for every game of the NBA Playoffs
To view this online click here

gs‘ﬂmﬂmlﬂﬂ

FANDUEL

Prospect Email
. Altice USA. Charter. Comcast. Together. Inbox |
M a rketl ng Play every game Of the NI [I:e:i:F:ost Sponsor <sponsors@mediapost.com> Unsubscribe 10:27 AM (31 minutes ago) -

This year, FanDuel is offering single gam
Playoffs. That means you can pick a one

from just a single matchup. Call the shot: Blgger reaChl
prizes every night. And if you want to le: More audiences
|

available throughout

One buy.

Yep, we're changing the game.

PLAY

0O O

This email was sent to National Basketball Ass4 Some things are just greater together, like three of the country’s leading media providers, Altice USA Charter and
Comcast. Officially launching today, the (new) Mew York Interconnect boasts an ad platform that reaches the large
1 you would like to unsubscribe. dick here New York. NY 10022 US TV audience in the #1 market. And since your audiences are on mobile, tablet and desktop, we're there too.

What's Kim without Khloé and Kourtney? Or fries without ketchup?

MYl is providing advertisers, agencies and programmers with:

A footprint of 8.2+ million households across the NY DMA
Premium content that audiences love to watch, click and stream
Most watched local news networks, News 12 & Spectrum News NY1

]'a.y.s@corpWD. Com r:‘!ulti;i?ﬁfep advertisirl? Ehat useisncu't‘linﬂ;eslgeﬂlsir‘llrlwology and data
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Quick Tips



»  Walmart Inbox 3 It's handwashing time - Plus, learn how our clean team is working to keep you safe.
» Katie Couric inbox  'ZJ Wake-Up Call: Economic Tsunami - Ryan Reynolds' Cocktail — Pete Buttigieg Chat — How to Cut Short Hair At Home April 30, 2020 Read on Browser In partnership with: sle_.
Facebook Inbox 8l Raffaela Gigliodoro ha aggiunto una nuova foto - Guarda la foto che ha condiviso. Facebook 8 Raffaela Gigliodoro ha aggiunto una nuova foto. 28 aprile alle ore 23:08 Vis...
» Cameo Inbox 'Y Starts today: our Mother's Day deal! - Something for Mom, something for you.
» Groupon Inbox Ef Sam's Club | 20% Off Dyson | Nordstrom Rack & More - Save With These Codes & Coupons! GROUPON® $20 Gift Card + Bonus Score a bonus $20 eGift card + a free rotisser..
» DICK'S Sporting Goo. Inbox [™)1-Day Deal for Mom: 30% Off Select adidas Bras & Tights - Flash Sale Ends Soo
Walmart Inbox 3 W's handwashing t
» |See Me! Inbox £ To Mom With Love! Shop Mother’s Day Gifts. - 20% OFF site-wide! Mother's Day !
» Kim Komando Inbox  ®e Have a story to share? Be a caller on my show! - Need help with a digital-lifestyl Katie Couric L Ej
» West Elm Inbox (&) Serving up to 40% OFF dining tables, chairs, benches & more! - Up to 40% off di Facehook Inbox =l
—
Cameo Inbox
Groupon Inbox Ef Sam's Club | 20% O
DICK'S Sporting Goo. Inbox  [*11-Day Deal for Mo
| See Me! Inbox & To Mom With Love
Kim Komando Inbox &g Have a story to sh
West Elm Inbox (&) Serving up to 40%
Mark & Graham Inbox @ A Rainbow Of Moc

JayS@CorpWD.com

Emoji Usage UP 200% in Last 45 Days

7:43 AM

6:02 AM

3:57 AM

Apr 29

Apr 29

Apr 29

W=rldata.



»  Walmart

» Katie Couric
Facebook

» Cameo

» Groupon

» DICK'S Sporting Goo.

» | See Me!

» Kim Komando

» West Elm

Inbox

Inbox

Inbox

Inbox

Inbox

Inbox

Inbox

Inbox

Inbox

3 It's handwashing time - Plus, learn how our clean team is working to keep you safe.

{7 Wake-Up call: Economic Tsunami - Ryan Reynolds' Cockiail — Pete Buttigieg Chat — How to Cut Short Hair At Home April 30, 2020 Read on Browser In partnership with: sle_.

& Raffaela Gigliodoro ha aggiunto una nuova foto - Guarda la foto che ha condiviso. Facebook @l Raffaela Gigliodoro ha aggiunto una nuova foto. 28 aprile alle ore 23:08 Vis...

{57 starts today: our Mother's Day deal! - Something for Mom, something for you.

&/ sam's Club | 20% Off Dyson | Nordstrom Rack & More - Save With These Codes & Coupons! GROUPON® $20 Gift Card + Bonus Score a bonus $20 eGift card + a free rotisser...

™ 1-Day Deal for Mom: 30% Off Select adidas Bras & Tights - Flash Sale Ends Sool
& To Mom With Love! Shop Mother's Day Gifts. - 20% OFF site-wide! Mother's Day !
¢, Have a story to share? Be a caller on my show! - Need help with a digital-lifestyl

Serving up to 40% OFF dining tables, chairs, benches & more! - Up to 40% off di
gup g p

Walmart

Katie Couric

Facebook

Maman

EMOJI FIRST CHARACTER

BtoC:
BtoB:

JayS@CorpWD.com

SUBJECT LINE=

Open Rate Increase 21%
Open Rate Increase 24%

Mark & Graham

Inbox

Inbox

Inbox

Inbox

Inbox

Inbox

Inbox

Inbox

@) serving up to 40%

£ A Rainbow Of Moo

Emoji Usage UP 200% in Last 45 Days

7:43 AM

6:02 AM

3:57 AM

Apr 29

Apr 29

Apr 29

W=rldata.



Stop Tip-Toeing.
Be Direct and
FHonest...

You've sent the compassionate email so
now what...




SUBJECT LINE: Stayingin?

C up with 40% off EVERYTHING. Includes our best-selling Pj’s for the whole

Namma Londnadon.

NOBODY wants to
get a ‘REGULAR
DEAL right now.

(o)
OFF
EVERYTHING

Share Motivation + Comfort with Family and Friends

TRINKING
OF YOU

To continue keeping your hair healthy & happy

for all of your at-home DIY sessions, we are
covering standard shipping fees until the end
of March on fekkai.com.

No code required.

P BOYS

Free shipping on all orcers over $29.99

.
AOUN TODDLER

JEWELRY APPAREL ACCESSORIES FOOTWEAR SMALL GOODS MORE GIFTS

And if you want to stay in touch,

situation anc

FEKKAI

recipients will
want to respond. 1

WE'LL GET THROUGH THIS TOGETHER
Share Motivation & Love to Family & Friends

B LA e CODE: GOODVIBES

Jers $49+

FEKKAI
‘5, FEKKAI |
FERKAI

Socrates’ Woven Performance Socks motivates,
inspires and comforts family and friends

BN W
R =data

NEED ALITTLE INSPO?
The benefits are endless. Let us explain...

JayS@CorpWD.com



Acknowledge the
situation anc
recipients will
want to respond.

Acknowledgement can

have many forms...

JayS@CorpWD.com

g 0o =# 0 D 10f512497 ¢ > X

Hi Jay- Working from Home? o inbox x & 3

W .

Elizabeth Ferguson <liesel g
tome -

son@oracle.com= 2:39 PM (14 minutes ago)

Jay,

Hope all is welgfnd that you are staying safe. Have some of the new circumstances expedited your cloud

roadmap? gffe are seeing our customers
ability tg#ork remotely in order to minimi  Just Published - Use these 6 tips for better video calls =
disgsions, we are happy to provide add  while working at home D inbox x

gration and provisioning.

Think with Google US <thinkwithgoogle-noreply@.. Mon, Mar 16, 10:39 AM (3 days age) Sy 4=

something you wou  tome ~

to get us connected.

You can also view this

email a5 & webpage

Think with Google

Thanks in advance,
Liesel

ORACLE

Liesel Ferguson| Oracl
Phone: 781.993.7449
4 Van De Graaff Drive

Working from home? Use these 6 tips for better video
calls

’

@, i5 committed to developing practice

Click here to unsubscribe A s more and more people find themselves working from home, they're turning to
videoconferencing to stay on track with the day's meetings. But

videoconferencing isn't always easy. The Kids climb on you, the dog barks, there's

background noise, and more. Here are six tips for successful videoconferencing.

’ ]
‘R'

in ¥ f




Non-Transactional Emails That Acknowledge ‘Situation’ In Subject Line
Have INCREASED Open Rates:

B2B:
Acknowledge ‘Situation’ In Subject Line Open Rates UP 53% vs No Acknowledgement

B2C:
Acknowledge ‘Situation’In Subject Line Open Rates UP 49% vs No Acknowledgement

THISISTHE SINGLE BIGGESTTHING THAT IS BOOSTING OPEN RATES
(UPHUGE FROM EVEN LAST WEEKT)

JayS@CorpWD.com W=rldat a.



Habits Are
Different Right
Now...



- W=rldata.

LAST 2 WEEKS:
Clicks After Offer Expires

26% of All Clicks Will Occur AFTER Primary
Offer Expires.

The Lifetime Value of New Customers Who
Respond to an Email AFTER Primary Offer Date
Expires is 210% Higher BtoC (245% Higher BtoB)
Than Those that Respond During
Regular Offer Period.

@woidde:



Apply by March 1 to pursue an Online MIS master's degree Inbox  x

Florida State Graduate Business Programs <Computerworld@computerworldmedia. com>
to me |~

This is @ message brought to you from Computerworld

ONLINE MIS MASTER’S DEGREE

[

FLORIDA STATE UNIVERSITY
COLLEGE OF BUSI S I

| com/jfe/form/SV_blxgOl16p4jsPWi

gency [ SWIM (J 1-new 2015

Bridge the worlds of technology and management with an ¢
|

Sorry, this survey has already expired

JayS@CorpWD.com

W=rldata.



Ends tonight: FREE SHIPPING on your order. Inbox

The Land of Nod <landofnod@news.landofnod.com> Unsubscribe

- THIS DRIVES

ThelandfNod S st
Happy Fourth of July Weekend! M E c RAZY !
| Clicked on

I

FREE SHIPPING ends tonight at midnight! -\ —

Shop Now =

Save 10% today
when you join our mailing list.
After all, what are new friends for?

*Offer valid for new email subscribers only. Discount excludes
products by Modernica, Monte Design, Naturepedic and one-of-a-kind
artwork from Studio Nod. Valid only on full priced merchandise

Cannot be combined with any other offers or promotions.

JayS@CorpWD.com W=rldat a.



Another Fantastic
Prospecting Option:
EMAIL Retargeting

W=rldata.



Have you Heard
About This

Stuff Called
Retargeting?
It Really Works!

JayS@CorpWD.com

W=rldata.



62% of All Marketers Do Some
Form of Retargeting

Your Site

P

Popular Site

O

I User is BYON.ght Back Ciick here

- W=rldata. @WoAdde:




BUT - Only 8% of All Marketers
Do Some Form of Email/CRM

Retargeting
1. DATA ONBOARDING 2. MATCHING J. COOKIE SETTING 4. ADVERTISING
QO0WO
‘) 010 ‘)

000
OO

JayS@( I )



| | Stink at Explaining This.

YOU CAN SERVE WEB BASED
DISPLAY ADS TO THOSE PEOPLE
LA THAT YOU HAVE AN EMAIL
o ADDRESS FOR.

NG

When combined with email programs
increases response rate by 120%. Boom.

- -

)
-
0
O

JayS@!

~——



Quick Tips



Choose Wisely...

JayS@CorpWD.com W=rldat a.



It’s The Little Things...

Online vs Virtual
XX% Off vs Up To XX% Off
Recording vs Archive
Reserve Your Spot vs Register

JayS@CorpWD.com W=rldat a.



It’s The Little Things...

Using ‘Virtual’ instead of
‘Online’ in Subject Line =
22% Increase in Open Rate

JayS@CorpWD.com W=rldat a.



It’s The Little Things...

Using ‘XX% Off’ instead of
‘Up To XX% Off’ in Subject
Line =
17% Increase in Open Rate

JayS@CorpWD.com W=rldat a.




It’s The Little Things...

Using ‘Recording’ instead of
‘Archive’ in Subject Line =
18% Increase in Open Rate

JayS@CorpWD.com W=rldat a.



It’s The Little Things...

Using ‘Reserve Your Spot’
instead of ‘Register’ for Call

To Action in Message =
14% Increase in Click Rate

JayS@CorpWD.com UJ=rldat.a.



JayS@CorpWD.com

LAST 10 DAYS:

Top Rewards are
Waiting For You

Sign Up for Your
Free White Paper

FREE —
WHITE FAFER

Did You Know:

Average click
through rates rose
16% when email

copy was directed
at “you” and
“your” instead of
“we” and “our.”

W=rldata.



Instant Trend

JayS@CorpWD.com W=rldat a.



We blue it with these new designs. D e s & C

Tomemy Jobe

Tommy John

Menis Women's Packs Revaros

Tommy John

Men's Women's Packs Rewarcs

Buy 5+ Pairs of Underwear & lnstanly Save 10% af Checkout

Many New Arrivals

We want to share all our new colors, new
silhouettes and incredible fabrics with you.

JayS@CorpWD.com

One Off Emaill Designs:
These are ALL from Tommy John Clothing

Tommy John

Mea's Women's Pacxy Revearcs

Check out all the products we launched
to keep you comfortable in February.

SHOP MEN'S

L)

jay, We miss you, get 20% off! » nbeix &
Tommy John erget ¥ vid t y 3 o o~
Hi jay,

For a imited tme, we're offening 20% off your next order. Just enter code TILC20 at checkout.*
You already know that Tommy John has the most innovative undenwear on the planet, but we want to fill your drawers with more than just drawers

We've got mnovative apparel and loungewear with clever, comfort-first features and design details you didn’t know you needed. We think you should feel as good as you look, so we always engineer our garments from the softest fa
available

Stock up on essentials for every part of your wardrobe. Your whole body wall thank you

Shop Men's | Sh

Be ballsy. Stay comfortable,
The Tommy John Team

‘One Off’ Email Designs:
BtoC Click Rate Increase: 31%
BtoB Click Rate Increase: 38%

UW=rldata.



PAST Week: Fastest Growing ‘Word’

» shopDisney | Disney.
» Peter Glenn Ski & 5.

» Fancy

» Build-A-Bear Worksh.

» QOriental Trading Co.
Wish

» Justice

» Apple Books

» Apple Arcade

»  0smo

Inbox

Inbox

Inbox

Inbox

Inbox

Inbox

Inbox

Inbox

Inbox

Inbox

is FUN

Backyard Fun Savings Event Starts Now - | Backyard Fun Savings Event" style="display: block;" width="640" hei

Run for Fun! - Peter Glenn p, h1, h2, h3, h4, h5, hé {padding:0px;margin:0px;} a, a:hover, a:active, a:focus {

Make the Indoors Fun§ - the Indoors Fun [ Men ]( https://r.emails.fancy.com/mk/cl/f/uacjZGAbtgbwzsmtu-CF
Thank You, Teachers! Shop Fun Teacher Gifts Online! - TOO FUN NOT TO FOLLOW! http://click ebuildabear.co
Unbox the FUN with At-Home Kits & FREE shipping on Any Order! - Easy with Fun At Home KITS! Shop Now = h
{HMake the most of that stimulus. £)}Have fun inside with £ sewing kits, (FJlgames & @ more! - {}Have fun
More outfits, more fun. $8 tops & bottoms ends today! - Every day is a great day to be active! | View in browser
Start a fun series! - just as fun, tricky, and suspenseful — including a few directly inspired by Holmes and Watso

Fun new games you can play now with Apple Arcade - Your significant other may be on the opposite side of the

Turn up the fun with these at-home learning games - Maintain learning from a distance-------------------

JayS@CorpWD.com
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Sending Out “1”
Email to Promote

an Offer is
Completely WRONG

W=rldata.



Register Today for our Brand Security Webcast

Live Webcast 6/2: Brand Security & The CISO

Watch the Webinar Today: Brand Security & The CISO

Brand Security & The CISO:

Safeguarding The Company’s Critical

Ot Brand Security & Th
@ Safeguarding The Company’s

Niaital Faotnrint Brand Security & The CISO:
)larding The Company’s
Dear Example Fname,

— — Digital Footprint
Today the digital reach of your organization and brand is MuItI-TouCh Emall Igl i % prln

exponentially proliferating across websites, media outlets,
social networks, search engines, mobile apps, online c i A

marketplaces and more. Each digital touch point enhances
brand value, but represents a potential risk for your company.

censpire and collude; and open the door to new sec
vulnerabilities.

vatch the webinar

These digital touch points increase the risk of brand
defamation and data leakage; act as discreet places to
conspire and collude; and open the door to new security
vulnerabilities.

@® SPEAKERS

manage the risk posed by digital
rand, facilitate e-commerce and

Security teams now must manage the risk posed by digital
assets, to safeguard the brand, facilitate e-commerce and
assure customer trust.

—— Risk|Q VP of Product Strategy,
Arian Evans, and guest Forrester Research analyst, Nick
Hayes, will cover:

Security teams now must manage the risk posed by « The challenges security teams now face in the digital
assets, to safeguard the brand, facilitate e-commer¢ world
assure customer trust.

In a one-hour presentation on Tues., June 2nd at 11:00 am
PT /2:00 pm ET, RisklQ VP of Product Strategy Arian

Evans and guest Forrester Research analyst Nick Hayes will s-z « The CISO's new strategic priority — brand security
cover: In a one-hour presentation on Tues., June 2nd at 1 i
: p 3 « Practical advice for how to lead this new initiative, and Analyst Serving
: : s PT /2:00 pm ET, RisklQ VP of Product Strategy £ X3 } % : Security & Risk
« The challenges security teams now face in the digital better mitigate risk to your company’s digital footprint
orid Evans and guest Forrester Research analyst Nick Professionals
wor *
cover: Reaister for our webinar to learn mere about this growing
. Tha rIRN'e naw etratenic nrinrthy _ hrand earirity digital risk landscape, and how you can help better protect

your organization's brand, customers and digital footprint. s‘b RI

e
I&YS@COIPWD.COITI wérldgtg




Register Today for our Brand Security Webcast

Brand Security & The CISO:

Safeguarding The Company’s Critical
Digital Footprint

(O)

Live Webcast 6/2: Brand Security & The CISO

3x Touch Example:
Dear Example Fname, |

Today the digital reach of your organizaf

exponentially proliferating across websit Drop 1

social networks, search engines, mobile
marketplaces and more. Each digital tou

brand value, but represents a potential r Drop 2

These digital touch points increase the |
defamation and data leakage; act as dis{

conspire and collude; and open the door Drop 3

vulnerabilities

Security teams now must manage the ri
assets, to safeguard the brand, faciltate e-commerce and
assure customer trust

In a one-hour presentation on Tues., June 2nd at 11:00 am
PT /2:00 pm ET, RisklQ VP of Product Strategy Arian
Evans and guest Forrester Research analyst Nick Hayes will

Analys
Securi
Profes:
Forres

cover:
« The challenges security teams now face in the digital 4
world X
-~
g
- Tha rISN'e naw etratenic nrinrihy _ hrand esrrity |

JayS@CorpWD.com

Introduce Offer
Time is Running Out

Watch the Webinar Today: Brand Security & The CISO

& The CISO:
he Company’s

posed by digital

Last Chance

conspire and collude; and open the door to new sec
vulnerabilities.

Security teams now must manage the risk posed by
assets, to safeguard the brand, facilitate e-commer¢
assure customer trust.

In a one-hour presentation on Tues., June 2nd at 1
PT /2:00 pm ET, RisklQ VP of Product Strategy 2
Evans and guest Forrester Research analyst Nick
cover:

Product Strategy,
Anan Evans, and guest Forrester Research analyst, Nick
Hayes, will cover

« The challenges security teams now face in the digital
world

« The CISO's new strategic priority — brand security

« Practical advice for how to lead this new initiative, and
better mitigate risk to your company’s digital footprint

Reqister for our webinar to learn more about this growing
digital risk landscape, and how you can help better protect
your organization's brand, customers and digital footprint.

® SPEAKERS

<

- =

Nick Hayes,
Analyst Serving
Security & Risk
Professionals,

=rldat.a.



2X vs. Single Send
BtoB = 42% Higher Overall Response Rate
BtoC = 28% Higher Overall Response Rate

3x vs. Single Send
BtoB = 58% Higher Overall Response Rate
BtoC = 49% Higher Overall Response Rate



2X vs. Single Send

BtoB = 42% ngher Overall Response Rate

BtoC =

BtoB =

BUT ANOTHER WAY
IS EVEN BETTER!!!

~~ — sponse Rate

sponse Rate

BtoC = 49% ngher Overall Response Rate

JayS@CorpWD.com

W=rldata.



25% Open Initial Email-
But Don’t Respond -

Initial Email Offer Sent

Openers Receive ‘Special’

2nd Touch

Speci ance

JayS@CorpWD.com

10% Open ‘Non-Openers
Email’ But Don’t Respond —
Graduate to Last Chance

75% Don’t Open Initial Email-
And Don’t Respond -
Non- Openers Receive

‘Special’ 2" Touch

W=rldata.
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25% Open Initial Email-

But Don’t Respond -

Openers Recei
2nd

LOTS OF ARROWS

COMPLICATED!!!

Initial Email Offer Sent

BUT NOT

Speci ance

|

Aggressive Last

75% Don’t Open Initial Email-
N\ And Don’t Respond -
- s Receive

I Touch

Chance

W=rldata.



Initial Email Offer Sent

25% Open Initial Email- 75% Don’t Open Initial Email-
But
Opene e

Multi-Touch Using Openers
and Non-Opener Flags
Increase Response Rates
B2C 85% B2B 115%

Spec.l

ance

JayS@CorpWD.com W=rldata.



Quick Tips



Hi jay...
|l mean JAY...
| Mean Jay...

JayS@CorpWD.com W=rldat a.



| — S

»  Ticketmaster Inbox  Jay, are you having fun yet? “ - Miami Dolphins, Florida Atlantic University Owls

» DIRECTV Inbox  JAY, your October account snapshot is here - Your monthly account review View

» Google Best Practices jay, Drive More Qualified Clicks From Your Expanded Text Ads - Learn advance

» Clara Yoon Jay, Time to Rethink Your Business Strategy - See how Linkedin can help grow y

» eDay Jay, someone as awesome as you deserves great savings! - Top picks for you an

» DIRECTV CINEMA JAY, Here's your complimentary DIRECTV movie guide - JAY, here are this week’

REMINDER: Jay Schwed¢r®--~- *---%-- P--— Pon R—mmmeom s -
First Letter Capltallzed (NO

w Jay, Action Requested Last Name) 15
Best Possible Open Rate =
19% Increased Open Rate B2C

and 17% B2B

b Gppﬂ-ﬂuniw Inbox Jﬂ'_f SEI'IWE'['E'IEDI'I - 1|l'llll::l'l.lr LINRCUI LUIIGLL Ryl Iains VIS yuu w WP el l.l.l“i

» GameStop PowerUp Rewar
*  SiriusXM

» TripAdvisor jay, 10 places to book fal

» OpenTable 10x the points for you, J:

» Amanda Hassler Jay, | wanted to tell you 1 1]

» AT&T and DIRECTV Inbox  JAY, get your favorite sports package for 2 years on us! - Sign up before it's too |

JayS@CorpWD.com U_J%rldoto



Important Stuff FIRST!

Subject Lines
with OFFER
Details in
First 40
Characters
Have 31%
Higher Open
Rates!

JayS@CorpWD.com

Desktop Subject Line View:

Join Us for SEJ eSummit 2020:; Our 100% Virtual Search

Conference o inbox x

Join Us for SEJ eSummit 2020: Our 100% Virtual Search =
Conference o Inbox x

Loren Baker <info@searchenginejournal.com= Unsubscribe Apr2, 2020, 1023 AM Yy M~
tome =

Mobile Subject Line View:

@ » Search Engine Journal

@ Join Us for SEJ eSummit 2020: Our 1...
to announce SEJ eSummit 2020: an al...

SEJ Summit, our international conference series launched in 2015, is back!
We are excited to announce SEJ eSummit 2020 an all-day, virtual conference
2 indusiry’s best speakers delivering the top-rated content you've come
Apr 2 mus.

lendars for Tuesday, June 2, 2020!

y event will be 100% online and packed full of your favorite speakers,

aumessmypioday’'s SEO and digital marketing topics, as well as ideas and guidance
addressing how we can adapt to the still unfolding business and economic changes
that the COVID-19 pandemic has begun to manifest on our lives and livelihood.

W=rldata.



» Bed Bath & Beyond 7:49 AM
Home-cooked meals—perfected! But...

Check out our top kitchen picks from...

SAM E su BJ ECT Home-cooked meals—perfected! But first, (20% off) coffee! s 2
|_| N E. Stinks th at Plus, you're getting 20% OFF with this COUPON. © inbox x
®

Bed Bath & Beyond <BedBath&Eeyond@emailbedbathandbeyond.com= Unsub... 7:49 AM (1 hourago) %y -

nobody will know
about 20% Off... BED BATH & BEYOINIE®

View in browser ) Update your email preferences )

DON'T FORGET IF YOU HAVEN'T ALREADY REDEEMED!

OME SINGLE ITEM E
(o) a
20% OFF onLINE

EXCLUSIVE OFFER FOR THIS EMAIL ADDRESS ONLY
Offer expires Apr 26, 2020. View Details

mother's day is may 10!
Order by 11:59 EST April 30 to get it in time with standard shipping.

Some exclusions may apply.

meet your one-stop
JayS@CorpWD.com coffee shon

rldata.

g
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Just For You

JUST FOR... = 17% Increase in Open Rates

Just For CFO’s

Just For Our Customers
Just For HR Professionals
Just For Decision Makers

JayS@CorpWD.com UJ=rldat.a.



JayS@CorpWD.com

JUST FOR

Mark and Graham
Gap

Walgreens Photo
Papa John's
Walgreens Photo
Williams Sonoma
Pinterest

west elm

Pottery Barn Kids
Starbucks Rewards
The RealReal
Perpetual Kid

Old Navy
Vivid Seats

Zaxzzle Inc.
MLBShop.com
Fanatics.com

Ancestry

FEREEREREERERERERE

17% Increase in Open Rates

A special gift just for you. Enjoy 20% off your entire order! - - Enjoy 20% off your er
It's just for you...but ends tonight (no exclusions, no time to waste) - GAP hiip //d
Jay, our best prints deal..just for you! - be forwarded for handiing This message wa
Customer Appreciation Day, Just For YOU! - Topping Pizza for 7 99(Carryout Only
It's meant to be: up to 50% OFF, just for V.Day. - be forwarded for handling. This me
2 Day Special Offer Inside-Just for You! - WILLIAMS-SONOMA View this emall with
Gifts Pins picked just for you - Gift [deas for Neighbors and Friends . 35 Inexpensive
Ooh! 20% off just for YOU. - west elm To view this email with images. go to hitp //for
Just for you: 20% OFF the entire store! Fumniture, bedding, decor and more - LOC,
Just for one day - Double Stars - we use for sending messages only So If you want g
The Hottest New Arrivals + Our Picks Just For You - The RealReal hitp /view e ther
A Holiday Just For + Candy + Kisses! @ Count us in! - during checkout for 10% OF
*** Personal invitation: THESE dresses are just for you - Old Navy hitp //dick emall
Hand-Picked Events Just for Los Angeles Sports Fans Like You! - in seats for youw

Made Just for Your Valentine! - great gifts for your sweetie or BFF View Online  For

Marlins Gear Customized Just for You + Free Shipping! - Gear Customized Just for
Your Teams, Your MVPs. This Week's Best Picked Just For You... - Best Picked Ju
SAVE 20% on AncestryDNA - just for you - are Buy AncestryONA ancestryDNA 20%

W=rldata.



Is the LOGO In your email going
to your homepage?

BtoC = 27% of ALL Clicks are on LOGO
BtoB = 31% of ALL Clicks are on LOGO

www. Worldata.com | JayS@CorpWD.com | (800) 331-8102



J It's Official: @ Day Salel Discover The Full New York Times Experience

Times

Ehf Nm ﬂurk@imr.'s “hew in browser

€he New York Thmes

Frda:

The World's Finest Journalism Delivered Right to Your Home Seize thi S day

+ All Digital Access & Apps Free The Times One-Day Sale
11 = Vo .

HOME DELIVERY GO BEHIND THE SCENES o
The Times Print Edition, The Times Times Insider access provides
Magazine, The New York Times Book first-hand accounts of Times
Review, T, and The Times Style journalism direct from Times
Magazine delivered right to your staffers
howme.
FREE ALL DIGITAL ACCESS E.I'ld‘i lOdEﬂp"
Unlimited access to NVTimes.com . B
and the NYTimes tabliet and

75% OFF T

FOR 12 WEEKS

Zip Code p
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NEW: IF YOU WANT UPDATED 2020
CALENDAR PLEASE EMAIL ME

[CALENDAR IS PHYSICAL — BUT UPDATED ONE IS ONLY DIGITAL]

EMAIL MARKETING CALENDAR |
Worldata's research divisl

ST Best and Worst Days to Send

over 5 Bilion transmitted messages.

L s Email Marketing Calendar:
B2B

Sn Men s WeS Du Fi SE Sun on Tus Vel By f Se Worldata strongly encourages marksters to

i

) T 2 test all delivery timing options to find the -
?8398s: 23: 888% o cormonmcoms B2B and B2C Versions
PTOPOBOO% OOROO0S @ TOP PERFORMING DATES
x 888? e : g?gg 8 a AVERAGE PERFORMING DATES

n ® POOR PERFORMING DATES
Sn Mon Tus Wed Ty W S Son Mon Tus Waed Du e S S Mon Tue Wed The e S KeySeMces F A I I I A I
12045 6 1004 1
7 LR
1598282 8228321 1289181 -immmn
ORauds 2 VOO2005 O7Q0a282
»® xgaanm 5958989  Display and Emall
E) Retargeting
+ Premier Source - Rapid

Database Growth

-
& 7 v Content Syndication
2O" & CPLPrograms

3 B Direct Mail Solutions

AR =L For Calendar:

OCTOBER NOVEVEER DECEVEER v Best Practice
S S N Tue The Fe 5S¢ Consultations

Data Hygiene &

= 22 000400+ '§8§”7 .
“QeOnPn 5 ® @ 2G Improvement
sisgsss 323%%c 3gsage .o |aMS£g)( :OrQWD com
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@Worldata
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We are in this TOGETHER!

My Ask: 15 mins
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SubjectLine...

. o
Last updated on: S l/lb ect Q
Monday, August 19, 2019 com

LATEST EVENTS TOPICS SOCIAL TOP 50 CONTACT US ADVERTISE

Over 7 Million Subject Lines Tested. #1 Free Subject Line Rating Tool.

Top Email Service Providers Top Data Hygiene Service Providers

€ Wil Chimp & synapp.io
& campalgner g FreshAddress
ORACLE’
WiBriteVerify
Use our FREE RATING TOOL to Evaluate your
Subject Line. towerd@ta

Enter Your Subject Line Here...

The Most Important Types of Emails You Need for Email
Marketing Success

How to Integrate Email and Social Media Into One
Seamless Marketing Strategy

To use email marketing most effectively to boost conversion rates and
increase your ROI, you must use a combination of these three emails.

When you integrate email and social media, letting the two channels
support each other, real magic happens.

READ MORE

w
o

- OF

READ MORE

| | e - I
(T § aJﬁé.x

SubjectLine.com

Over 7 million Subject Lines Checked And It’s FREE!

www. Worldata.com | JayS@CorpWD.com | (800) 331-8102




Thank You!
Stay Safe!
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Something New!

For Calendar and Slides: JayS@CorpWD.com
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(@l

N Email Elevation Wsrddata.

* Best Practice Support For YOUR T — -
Company and Industry

Custom Quarterly Report

Printed Book + Digital PDF
Quarterly Summary

 Competitor Campaign Top 3 Must Changs’
Pe rfo rmance = i Top 5 “Industry Trends”

Competitor Campaign Review
Things to Consider
Quarterly Calendar and more!

* Blacklist Monitoring

Marketing Insights

° I n boxi ng Rallle Tracki ng Marketing Insights is a performance metric tool that

allows you to see how you are doing and what your
competitors are doing in real-time.

* 2x Week Dynamic Newsletter © e T

+" Real-time ‘inboxing rate’ tracking
+" Blacklist tracking

° Prin-l-ed Quarterly summary =
Weekly Reporting + Alerts

FO r Cal en d ar an d SI i d eS : Details any outstanding blacklist alerts, domain

reputation and deliverability trends

‘] av S @ C O r D W D . C O m Describes competitor email campaigns from the

previous week

Alerts when your domain or IP Address is blacklisted

@WO r I d at a Our team assists you with next steps’ on removal
Follow up alert when removed from the blacklist
JayS@CorpWD.com
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