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I’m Sorry In 
Advance…
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The Content Choice 
Is Only Part 1…
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Biggest Trend That Nobody 
Talks About…Literally.
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[Last 90 Days] 
Emails Promoting Webinars That 
INCLUDE the Word ‘WEBINAR’ in 
Subject Line = 29% Lower Overall 
Open Rate Than Those That Only 

Mention Topic.
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Source: GIPHY
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[Last 90 Days] 
Emails Promoting eBooks That 
INCLUDE the Word ‘eBook’ in 

Subject Line = 34% Lower Overall 
Open Rate Than Those That Only 

Mention Topic.
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Good Offer:  Be Proud
Bad Offer: Be Smart

JayS@CorpWD.com OutcomeMedia.com
Source: GIPHY
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LAST 90 DAYS:

‘On-Demand’ vs. ‘Watch Now’
‘Watch Now’ in Subject Line Increases Open Rates:

31%
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What Would You Rather Open?
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LAST 90 DAYS:

‘On-Demand’ vs. 

‘Watch Now’

‘Watch Now’ increases 

CLICK THROUGH:

22%
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We are sending out too much!
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We are sending out too much!
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META Knows a Little About Data…
They Send EVERY SINGLE DAY!

THEY ONLY SKIP 
FRIDAY, SATURDAY, 

SUNDAY.
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I Don’t Have a Pet 
and I Don’t Like Tea 

– Nailed it! 

WAYFAIR is Great!  
Obviously, They Like Me Too! 
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THEY ONLY SKIP 
FRIDAY, SATURDAY, 

SUNDAY.

I Think LITMUS is Awesome!  They 
Certainly Know Email Best Practices…
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94% of Unsubscribes are From 
People Who Have NOT 

Opened/Clicked in Over 6 Months

THIS!
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“Should I Buy From Them or Unsubscribe?”
-SAID NO ONE EVER!
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DJ Khaled Is The G.O.A.T. of Email Marketing

Source: GIPHY
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OFFER RELATED EMAIL CADENCE:

2x’s Over 3 Days vs. 3x’s Over 3 Days

3x Email Send Increases Response Rate Vs. 2x Send:

Business : 27%
Consumer : 31%
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Your email performance will not get better 
by you sending less. It will get better by 

sending more relevant stuff.

The most successful marketers happen to 
also be the most frequent senders.
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Apparently, we 
are all ‘full of it’…

And we know it.
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Source: GIPHY
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‘True’ ‘Truth’ ‘Actual’ ‘Real’ 
In Subject Line Increases Open Rates: 

B2B: 27% B2C: 32%
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Apple uses this tactic all the time
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Shhh…I’m Clueless 
(please help me)

Source: GIPHY
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101 =        
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101 =        

LAST 90 DAYS:

‘101’ In Subject Line 

Increases Open Rates:

Business: 33%

Consumer: 28%
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Uh oh…Rapid Fire Tips

Source: GIPHY
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It’s 5 O'clock Somewhere

Over 80% of all email campaigns 
are sent out on THE HOUR. 

70% of all email traffic occurs 
within First 10 mins of every hour.
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Email Campaigns
NOT Sent out on 

THE HOUR Have an 
Increased Open 

Rate:

Consumer = UP 17%
Business = UP 15%
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"Don't Tell Me What To Do!!“

👉CTA Buttons (Call To Action) 
Within Email Messages 
That State Benefit vs. 

Commitment Have a 24% Higher 
Overall Click-Through Rate
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“Can I put a video in my email?”

DON’T DO THAT!  But…

“Can I put a video in my email?”

DON’T DO THAT!  But…
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EMAIL

LANDING PAGE
JayS@CorpWD.com OutcomeMedia.com
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EMAIL

LANDING PAGE

Emails That Show ‘Play’ Button For Video 

Content vs. Discuss Video Content:

‘PLAY’ Increases Click-Through Rates by 34%
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We are putting people to sleep!

11/30/2022
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Boooooorrrinng!

Most exciting 

thing is that they 

forgot the ‘THE’!!!!
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Newsletter Trend That is Working!

Emoji as 1st Character of eNewsletter 
Increases Open Rates: 27%

[Last 6 Months]JayS@CorpWD.com OutcomeMedia.com
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QUESTION = Opens!

Last 3 Months:

‘Questions’ in Subject 

Line Increases Open 

Rate:

Business – 24%
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FREE STUFF!

Source: GIPHY
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2023 NOW AVAILABLE
BEST/WORST DAYS TO 

EMAIL CALENDAR

Thank You!

A few things…
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www.GuruConference.com
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“SEND ME EVERYTHING”
Send me GURU On-Demand
Send me SLIDES
Send me CALENDAR
Sign me up for SCOOP

JayS@CorpWD.com
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“SEND ME EVERYTHING”
Sign me up GURU On-Demand!
Send me SLIDES
Send me CALENDAR
Sign me up for SCOOP

JayS@CorpWD.com

Almost forgot!  
Subjectline.com!
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